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In our consumer culture, many people assume that expensive products
are always better. A higher price tag seems to promise higher quality.
This belief causes people to spend more money than necessary on
everyday items. The truth is that price does not always reflect true
value. Many expensive products are costly because of brand names, not
better materials. Companies spend huge amounts on advertising, and
customers pay for those ads. Meanwhile, some affordable products are
made with the same quality as expensive ones. Smart shoppers research
products before buying instead of trusting the price tag. Clearly, we
should not judge quality by price alone. Learning to understand what
truly matters helps us make wiser purchasing decisions. True value

comes from quality and usefulness, not from how much something
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In our consumer culture, many people assume that expensive products are always better.
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A higher price tag seems to promise higher quality.
D
seem+( ) @ A @toV @ like EAL
5if A1 ~olj HO|C} ~X& =HO|C}
This belief causes people to spend more money than necessary on everyday items.
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The truth is that price does not always reflect true value.
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Many expensive products are costly because of brand names, not better materials.
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Companies spend huge amounts on advertising, and customers pay for those ads.
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Meanwhile, some affordable products are made with the same quality as expensive ones.
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Smart shoppers research products before buying instead of trusting the price tag.
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Clearly, we should not judge quality by price alone.
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Learning to understand what truly matters helps us make wiser purchasing decisions.
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True value comes from quality and usefulness, not from how much something costs.
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In our consumer culture, / many people assume / that expensive products are always better.
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This belief causes people / to spend more money / than necessary / on everyday items.
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The truth is / that price does not always reflect true value.

Apade ~ojct 7K20] 314 ZIEBH IS BIHOIRIS BH=CHs 2

oo Lo o [ A

Many expensive products are costly / because of brand names, / not better materials.
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Companies spend huge amounts / on advertising, / and customers pay / for those ads.
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Meanwhile, / some affordable products are made / with the same quality / as expensive ones.
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Smart shoppers research products / before buying / instead of trusting the price tag.
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True value comes / from quality
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nd usefulness, / not from how much something costs.
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